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| Semester B.Com. Examination, March/April 2023
(NEP) (F + R) (2021 — 22 and Onwards)
COMMERCE
Paper — 1.3 : Principles of Marketing

Time : 2% Hours Max. Marks : 60

Instruction : Answers must be written either in Kannada or English.

SECTION - A
NN = D

Answer any six sub-questions. Each sub-question carries two marks. (2x6=12)
O3NRYTOTTR T emaj-ap;%ﬂ@ﬁ VB0, J/,S0300T0 emas—gzgodm QTR BOFNTIY
TROQTLIT.
1. a) What is marketing ?

W03 T, 8,030 D0TITEI ?

b) What is personal selling ?
3,00088 0003 OTTERD ?

c) Expand FMCG.
@a‘.@w.ﬁo.z&o&aﬂ% DX OR.

d) What is product mix ?
QU 0,9 OTITERD ?

e) State two importance of online marketing.

BOBIIF O WIRTES T3, 03008 TR T30, 0D,BODTY V4.
) What is branding ?

iﬁgso@on‘ QOTED 9

g) What is social media marketing ?
ROTIVIE TG, 30 TR0V 8,030 0BT ?

h) Give the meaning of value.
m’aozscf LOTF SPA.

P.T.O.
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SECTION - B
APN—

Answer any three questions. Each question carries four marks. (4x3=12)

CORTTTIR [y B3 Rer GUZOR. B,303R00 B3 0300 T, 0FNIR) BRODTIZS.
2. Explain the importance of marketing.

530983 ,8,03003 559, 382080, 30T, DFOR.
3. Analyse the objectives of market research.

BEAAD el 1] ~oeiraez§3033 mdeéﬁvm AR

4. Explaln the value dellvery process
TP, DITE ,3,030030TY, DFOR.

5. Explain the functions of marketing intermediaries.

TR0 T,3,03008 FF,RFAY TODFTIRY DFOR.

6. What are the benefits of green marketing ? Discuss.
BT RITE3 T,8,03003) T, C3REWINT O3RR)) ? WIFA.

SECTION-C
ANPR= X
Answer any three questions. Each question carries twelve marks. ~ (12x3=36)
O3RN TOTETR WD T,FNONR Y3 OA. B, 303R00 T,3 cdoe BITH 0BT
BRoOTOIT.

7. Elaborate the different approaches in study of marke{ing.

BP0 T8, 0300 BT, ODIT NG amam@l AT TamoN LT,
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8. Discuss how components of macro environment determines the marketing
plans of firm.
Ra3or, TORCT e08rsh BomRod RR0eL @8,0300D clReERnY 2oed Bert WO

zbedagﬁ aowdabq 0323F .

9. Explain the different methods of promotion.
T, 3008 QNG IOINTRY, [OR.

10. What is price ? Explain the methods of pricing policy.
2363 Q0TBe0 ? B33 Dedod o:)cpardrte;‘aigl QIO

11. Discuss in detail the various steps involved in the development of new product ?
TR LU SRTZO B,3,030009, LIRROBTIT DIF HOBNYSY, T0N W3FA.
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